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What do these companies have in common?



...They all have really well-developed 
brands! As soon as you see the logo, 

slogans, products, your experience with 
the company, etc. all come to mind 

immediately.



Your Personal Brand Can & Should be the Same Way

● Ask yourself these questions:
○ What do I care about?
○ What are my goals? Aspirations? Passions?
○ What do I want people to know about me when they first meet me or hear about 

me? (Like those companies, what values do I want others to associate with me?)
○ How can I provide value to others?

● Key parts of building your personal brand on LinkedIn: 
○ Developing genuine, lasting connections with your network
○ Consistently engaging with the community
○ Creating content that promotes/supports the ideals of your personal brand, and 

provides value



Developing Genuine Relationships with Your Network
● Always send personalized connection requests. You have 300 characters to 

make your connection request stand out from the rest, and lead into super 
meaningful conversations!



Developing Genuine Relationships with Your Network
● (Especially for students reaching out to 

professionals or other students) After they 

accept your connection request, reach out 

to set up a phone chat/virtual coffee 

chat with them if you’re interested in 

hearing about their perspective, 

experiences, advice, to discuss common 

interests, etc. 

○ Doing this is a great way to establish 

stronger relationships with your 

connections & mutually provide value!



Create Content!
● “Of the 500 million total LinkedIn users and 250 million monthly active users, only 3 

million share content on a weekly basis – just a touch over 1% of monthly users” 
(https://foundationinc.co/lab/b2b-marketing-linkedin-stats/) 

● Creating content is an easy way to distinguish yourself from the crowd, better connect 
with others, and start meaningful conversations

https://foundationinc.co/lab/b2b-marketing-linkedin-stats/


How to Write a Linkedin Post
● Common Types of Posts: 

○ Stories
○ Observations
○ Workshops/Events
○ Accomplishments/Announcements

● Post Structure: 
○ 1: Story/Anecdote
○ 2: Climax
○ 3: Takeaways
○ 4: Thank Yous/Question/Tags

● Pro-Tip: reply to comments @ peak times (typically in the mornings starting at 
8am & after the typical work day around 5pm) to maximize reach & 
engagement with LinkedIn’s algorithm 



Good LinkedIn Post Examples



Good LinkedIn Post Examples



Content Creation Tips
● Write about what you know + are passionate about. Don’t create content that 

you think people want to see. Genuine content is always better received & 
better for you too!

● Be conversational. Your content should be easy to digest (as in reading 
level) and something that you could actually envision yourself saying in a 
conversation with someone in person.

● Be consistent.
● Provide value. It’s great to post about accomplishments & achievements, but 

to make your post even more meaningful + useful for your network include 
lessons learned, advice, etc. from your experience



How do I get started? (without writing your own post)
● Engage with others’ content! One of 

the easiest ways to get started with 
creating content is adding on to the posts 
you see/find in your feed. If you see a 
post that catches your eye, resonates 
with you, provides insight in some way, 
etc., let the creator know! 

● By intentionally engaging in a meaningful 
way, you’re beginning to showcase your 
personal brand/views, and develop good 
relationships with other creators



Summary
● Just like well-branded companies, your personal brand revolves around your 

values, passions, & how you want to impact others
● Developing & maintaining genuine connections with the people in your 

network is a great way to mutually provide value/learn, open doors for 
opportunities, etc. 

● Consistently engaging with others’ content & creating your own content is a 
great way to boost your personal brand

○ Having a strong connection with your network is the best way to increase 
engagement on your posts!

● Challenge: Write a post on LinkedIn about something you’re passionate 
about, learned recently, takeaways from something, etc. 🚀 💫


